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Contests provide songwriters, singers and bands 
with an opportunity for validation/ acknowledge-
ment of their talent as well as an opportunity to 
win prizes. 
 
Contests are created for many different reasons 
and it's important to be able to assess whether or 
not you're wasting your money to submit material 
at all. Most contests are created to make money, 
though there are always contests that spring up for 
other reasons, for example to find a theme song for 
an organization or a city. There have been several 
competitions for a new national anthem, for 
instance. Many non-profit songwriting and music 
organizations use competitions to raise operating 
funds. These contests are usually open to writers 
from all over the world. 
 
The loftier reason, aside from making money, is to 
find and expose new talent. Seldom do contests 
translate directly into commercially successful 
record deals, hit songs etc. There is, however, a 
wide range of potential benefits depending on the 
scope of the contest. 

 

The long-defunct American Song Festival and 
Music City Song Festivals offered, by virtue of 
their judging procedures, the benefit of being 
heard by many judges and of each song being 
heard by several judges who could turn in the 
code numbers of songs they particularly liked. 
After the contest was over, the judge would be 
provided with a list of the writers he/she 
requested and their addresses and phone numbers 
so the judges could, on their own, request 
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additional material. This benefit was a valuable 
door opener for many writers to establish 
ongoing relationships with the music publisher 
and producer judges. 
 
Beyond prizes and validation, one of the valuable 
prizes was that winners were provided with 
more door-opening tools via the publicity they 
received as contest winners. This could, in turn, 
be used for inclusion in query letters or e-mails to 
industry professionals requesting permission to 
send tapes. 

 

Submission Procedures 

 
Each competition will give you its own 
submission requirements on the entry blank, but 
the following are common to all. 
 
An entry form is submitted with each song 
submitted in each category (if there is more than 
one category). Be sure to fill out each form 
completely as though it was the only one 
submitted. In nearly all cases, it is acceptable to 
make photocopies of the original form. To save 
yourself some work, fill out the basic 
name/address/phone information on the 
original before making the copies so all you have 
to add is song titles, writer(s), if different, and 
categories. 
 

A fee is sometimes required for each tape 
submitted in each category. Fees can range up to 
$15 or more per song per category. Entry fees are 
certainly justifiable. It is not cheap to promote 
and organize a contest of any kind. Advertising 
is  expensive  and,  as the now-defunct  American 

(See CONTESTS, page two) 




