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BSW’s Workshop on Placing Your Music in
Film and Television

By Krisanthi Pappas
(www.krisanthi.com)

On Sunday May 1st | was
one of the lucky BSW
members that took the class
PLACING YOUR MUSIC IN
FILM AND TELEVISION by
Mark Northam. For three
hours my hand never
stopped writing notes on all
the great information he had
to share. Having had my
own songs placed in three
soap operas (or as Mark said
“‘Daytime Dramas”), | have
enjoyed the exposure and
have also had a taste of the
money that can be made

“...In both cases the person to get to
know is the MUSIC SUPERVISOR.
This is the person who works for the
director or producer and acquires the
rights to all the music used.”

through songwriting and |
wanted to know more.

Mark explained how the three
people that handle music in
films are the DIRECTOR, the
MUSIC SUPERVISOR and
the MUSIC EDITOR. In
television it is the same
except for the PRODUCER
instead of the director. In
both cases the person to get
to know is the MUSIC
SUPERVISOR. This is the
person who works for the
director or producer and
acquires the rights to all the
music used. Mark explained

Help Needed to Mail the
BSW Newsletter

The newsletter needs someone to share the mailing
job with Jeff Reilly. It is an easy job every other

month to copy the master, stuff the envelopes, put
on the address labels and drop them in your
nearby mailbox. If you would like to do this quick
and necessary job please email or call Martha at
marthar@massed.net (978-663-9123).

(See FILM and TV, p. 2)

Aimee Mann: Film and Conceptual Songwriting

By Evan James

(Editor’s Note: This article is online at
americansongwriter.com/current_issue.htm)

Rock ‘n roll has played
witness to a number of films
that have been created from
classic albums, like Pink
Floyd's The Wall or The
Who's rock-opera Tommy.
And then there are great
albums like Prince’s Purple
Rain or Curtis Mayfield’s
Superfly, which are more or
less musical versions of their
film’s script. But rarely are
artists commissioned to
provide an entire soundtrack’s
worth of original material for a
movie in which they shared no
part in filming or writing— in
essence creating a score of
new songs that carry their

weight independent of the film. In that sense, Aimee Mann is part of a small, elite group
of pop artists that can claim such a distinction. Simon and Garfunkel had The Graduate.
Cat Stevens had Harold and Maude. Aimee Mann has Magnolia. Others exist but few
compare.

Mann is no stranger to having directors use her songs in film. Her material has
appeared in a number of movies, including Jerry Maguire, Sliding Doors and Cruel
Intentions. She even has an acting credit to her name, playing the female nihilist in The
Big Lebowski. But not until Boogie Nights director Paul Thomas Anderson asked her to
write songs for his 1999 film, Magnolia, did Mann’s music really make its mark in cinema
history.

So, what made Mann the frontrunner for this gig as the musical force behind Magnolia—
a dark, avant-garde film about nine people loosely interconnected through a game
show, in which the characters’ lives all seem to fall apart on the same day? Putting
aside her friendship with the director, anybody familiar with her music knows just how
natural a fit Mann was. Take your pick of songs from her two albums prior to Magnolia,
Mann’s 1993 debut Whatever or 1996’s I'm With Stupid, and you’ll find that this
tunesmith was quite experienced in writing songs about disappointment— particularly
with relationships, one of the central themes in Magnolia. Further studio efforts also
confirm her neurotic fascination with the human psyche, which, combined for

(See MANN, page 2)

We’re on the web: www .bostonsongwriters.org

Mark Your Calendar

Upcoming BSW Meetings: June 14™ and July 12th

(Meeting details and directions are on page four)




MANN, Continued from page one

writing smarts and accessible musical style, made her a prime candidate for a film tackling the
psychosomatic idiosyncrasies of its characters.

The challenge of writing a single song for a film seems to be a daunting one, much less a whole
soundtrack. One may expect the artist to have an exhaustive understanding and connection with the
script and characters, but with Mann and Magnolia, it's clear that this is not necessarily the case.

“A lot of those songs really had little to do with the script,” Mann admits. “Most of them | had been
working on before I'd even been asked to have my music in the movie. It was just a coincidence that they
ended up fitting so well. The director never really said, ‘Try to capture this mood or scene or anything.” It
was more about writing songs that would fit into the overall scheme of things. He put a lot of trust in me.”

To read more Features like this, subscribe at www.Americansongwriter.com

FILM and TV, continued from page 1

THE FIVE LEVELS OF KNOWINGNESS when Web Vld.eO. Production for
building a relationship with this person, or any Musicians - Part 2
important business connection. They are: . .

By Chris Florio
1. Has heard of you o o
2. Has received an e-mail from you (DO NOT DO Last month Chris discussed the basics involved
THIS IF THE PERSON HAS NO IDEA WHO YOU in producing digital video using software like
ARE, CHANCES ARE THEY WILL PUT YOU ON Apple’s iMovie. In this article he looks at the
THEIR SPAM LIST AND NEVER ACCEPT YOUR E- process of getting those video files onto the
MAIL AGAIN) web. Due to space constraints, we were
3. Has received written correspondence/materials unable to include part two in this month’s
from you newsletter. However, you can check it out on
4. Has spoken on the phone with you the Internet:
5. Has met you in person www.performermag.com/musicbiz.php
Mark notes that the higher the level, the better and that o2
your chances of getting hired increase dramatically at =< ef}
levels 4 and 5. D) \\g@f )
He also talked about how uncomfortable most people

are in talking on the phone trying to make a

business connection without saying too .
much and without demeaning yourself like BSW Executive Team
“I only write jazz” or “I recorded this song

but...”. Avoid using words like “only” and
“but”, it makes you look like you're putting

Director Emeritus: Elliott Jacobowitz
(978) 749-8857 - elliott_a._jacobowitz@bostonbbs.org
Director & Membership Chair: Geoffrey Keith

yourself down and is a turn off to them. But (508) 460-8171 » bswmembership@earthlink.net
don’t say too much either. Be respectful of Webmaster: Larry Manning

them and their time and to the point in why (617 739-6876 + Idmstudios@comcast.net
you're calling. Ask their permission to send Newsletter Editor: Martha Rogers

(978) 663-9123 » marthar@massed.net

your songs. Two people in the class even Finance Committee Chair: Brent Hall, Assisted by

did a “pretend” phone call to practice how Mark Stepakoff (508) 655-2311 » bch@eight.com
to do this properly. Special Events Co-chairs:

Joe Carotenuto (978) 264-4692 «
When sending a demo for TV or film jtcaroten@mindspring.com

placement, it MUST be broadcast quality. Karl Steudel + Ksteudel@yahoo.com

They will not be pitching your song for
someone else to record. They will be using BSW Hotline: (617) 499-6932 (For special events, membership, etc.) |

(See FILM and TV, p. 3)







